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OTHER NOTES ON FISHERY MARKETING 

Purchases of Fish by Department of Aqriculture 

October purchases of fishery products by the U. S. Department of Agriculture ehowed 
a decline of $1,342,433 as compared with September. Canned pilchards and salmon led all 
purchases. 
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Tuna and tuna,. 

like fish, 
Fish, flaked, 
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Feeding oil " 
Fish meal " 
Oyster shell " 
Oyster shell flour " 
Oyster shell gri ts " 
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VITAMINS 
Vitamin A fish-liver oil M Units 

Grand To tal •• ,. • ,., •• 
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68,770 

330,791 
193,351 
103,339 

.-

75,061 
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1,3~,788 
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401 ,%4 
1,163 .555 
4.930,273 

13.926.540 
5.455.'.Xl2 
1.491.375 

569.932 
205,9a> 
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15,990 
115,125 
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124.47 

Wholesale and Retail Prices 

Both wholesale and retail prices for all f oode 
displayed a small increase from mid-October to mi d­
November, acoording to reports of the Bureau of Labor 
Statistics, Department of Labor. Average retail pri oes 
for fresh and canned and fresh and frozen fish dropped 
0.2 percent during the period, but showed fair increases 
over prices at mid-~ovember 1944. Despite a rise ot 
0.5 percent in the retail prioe of red salmon th 
price was 2.7 peroent below that at mid-November i944~ 



January 1946 

Item 
Wholesale: 

All coIlllDOdi ties 
Foods 

Fish: 
Canned salmon, Seattle: 

Pink, No. I, Tell 
Red, No.1. Tall 

Q,d. cured, large shore, 
Gloucester, Mass. 
~erring, pickled, N. Y. 
Salmon, Alaska, smoked. N. Y. 
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Wholesale and Re tail Prices 
Unit 

Index No. 
do 

November 1945 

$ per dozen cans 
do 

$ per 100 pounds 
¢ per pound 

do 

1.970 
3.694 

13.50 
12.0 
35.0 
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October November 1944 

0 0 
0 0 

0 0 
0 0 
0 0 

Retail: (1935-39. 100) 
All foods Index No. 

Nov. 13, 19<12 
140.1 

Oct. Ib
t 

1212 
+0. 

Nov. l~~ 1244 
+2. 

Fish: 
Fresh and canned 
Fresh and frozen 
Canned salmon: 

Pink 
Red 

Location 

Washington 25, D. C •• 

do 
¢ per pound 

¢ per pound can 
do 

220.3 
33.6 

23.0 
10.4 
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